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Programmatic
Media Buying

Programmatic media buying across various

channels including
Display
Video
CTV/OTT
Audio
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Xandr Invest
o Primary DSP
o  Owned by Microsoft
o  The Trade Desk and DV360 on the horizon
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Serve relevant ads to users based on their

[}
BehaV]-O ra]- online and offline behaviors
o  Demographic targeting (age, gender, HHI, etc)
o Interest targeting

o  Purchase intent/history
o  B2B (profession/job)

Trusted data partners include:
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e Serve relevant ads to users based on the
content of the page
e Trusted contextual data partners include:
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e Serve relevant ads to users based on the
category of the website

e Site category examples:
o  Sports

Music

Travel

Shopping

Technology

Food & Drink

News

Gaming

Finance

Home & Garden

Education

Automotive

Health

Entertainment

Real Estate

Science

Beauty & Personal Care

etc...

Categorical
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Retargeting

Serve relevant ads to users who have previously
interacted with the business, company or brand
Site retargeting

o  Re-engage with users that have previously visited
the website
Targeting off email list/first party data
o  Re-engage with users that have provided their
email address or some other form of first party

data
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Video

Instream video
o  Video ads are embedded within a video player
m  Pre-Roll
= Mid-Roll
m  Post-Roll
Outstream video
o  Video ads are embedded within the body of a web
page

Instream Outstream




Native

e Native creatives match the form, feel, and
function of the page that they appear on
e Generally contain:
o Title

Body Text

Sponsor

Image

Call-to-action

OCBSNEWS & w8 o womn  selhen

) ) T tede hewimlpnonpdiics:
Promoted by American Kidney Fund b fon policy:

Realityvs.
Free Health Screenings in
Your Community

I'he American Kidney Fund is
helping to prevent kidney disease.
In one year alc e provided
free health screenings to 10,000+

Police activity temporarily shuts
down part of NYC's Lincoln Tunnel




DOOH e Serving to digital out of home screens in real time
o Billboards, urban panels, TV screens, etc.

] O RetaillGrocery

) O Entertainment|Casual Dining

] O Transit|Taxi and Rideshare TV

z O Health and Beauty|Gyms

] O Entertainment|Recreational Locations
v O Offices|Office Buildings

] O Entertainment|Bars

N O Outdoor{Urban Panels

M O ResidentiallApartment Buildings
] Q Point of Care|Doctor's Offices

@ O Entertainment|QSR
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e0fenCing e Proximity target around points of interest

FSQ/targeting Proximity Audience My Account v
Design Name , 5
ACC - Texas Tech University You have unsaved changes + New Design
+ e 9 .
Set Name m- + TRLACES e
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e Audience target around points of interest

EOfEHCing o Target users who are frequently at locations

o Estimated audience size must be >25k

FSQ/targeting Proximity Audience My Account v
Design Name Targeting Code NS Dasi
ACC - University Target acc_university_target S Esian
a
Audience Estimate
Behaviors
Places visited, online interests or curated ready-to-use audiences ZC; \:sseoieach Mutiplier:your tiaseaddienceimass
We recommend making your audience broader.
- Please contact location@foursquare.com if you
People Who =~ Have been at  PlacesIn £ US in the past 1 month need support.
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A di e Serve relevant ads to users while listening to
u O streaming audio

e Streaming audio examples:

pODCASTONE  SrPreaker

From @D jHeart

(®) sumuus  audiology




Connected TV & OTT

e Connected TV (CTV) °
o  Any type of TV screen that can stream digital o
video, whether through a built-in Smart TV

platform, dedicated streaming device, or game
console

Over-the-Top Devices
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Desktops & Laptops Phones Tablets Smart TVs

Over-the-Top (OTT)

TV content accessed through the internet,
without going through cable or satellite. This is
not exclusive to TV, but also includes TV
content delivered to desktop, tablet and mobile

Connected TV

PR

Gaming
Consoles

Streaming
Devices




Connected TV & e Streaming service exam ple:

OTT N
DIRECTV
stream

00" kubl
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pluto@




Connected TV & rrrrrr ing channel examples:

o m @css EX

giscovery

CHANNEL




Connected TV & e Streaming device examples
OTT

¢ chromecast "tv

androidtyv
2

YBOX <|}® PlayStation.




Brand Safety &
Anti-Fraud

Utilize brand safety and anti-fraud segments on

all campaigns
o  Preventative step we take to make sure we are
only serving on high-quality inventory
Ads.txt
o  We only serve on inventory that has been ads.txt
certified
o  Text file publishers and programmatic platforms
can drop on their web servers to list the resellers
and exchanges authorized to sell their website ad
inventory

Brand safety partners include:
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DoubleVerify
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In-Depth Reporting

e 24/7 access to real-time reporting
e Customize reports to look and feel like your branding

High level reports we can pull:

Analytics Report
Buyer Geo Report
Device Report

Site Domain Report
Carrier Report

Video Analytics Report
Audio Report
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